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TERROIRS

Today, I had a moment that jolted me back to an 
essential emotion in wine. It was early in the morn-
ing and I was having coffee with Agustin Huneeus, 

Sr., who along with his wife Valeria and son Agustin, 
own the Napa Valley estate Quintessa. 

I remember the first time I drove by Quintessa’s “front 
door”—an immense stone arc wedged into an entire 
hillside. Vast and rugged, it seemed to whisper: Deep 
inside here lies something you want to taste. 

It was an invitation from a rock—and thus, as I’ve 
come to understand, the best kind of invitation possible. 

Because it was the place that spoke. 
No one knows better than a wine journalist how 

cliché this can be. Even some $15 Merlots have back 
labels heralding the wine inside the bottle as an “expres-
sion of a place.” After 35 years in the wine business, 
though, I have come to know irrevocably that most 
wines are not in fact the “voice of a particular vineyard.” 
They may be good wines; they may even give a lot of 
pleasure. But only great vineyards have a distinctive 
character that can actually be felt, intuited, realized. In 
a great vineyard, you can stand on that ground and feel 
the current going through you—sometimes before you 
ever even taste the wine.

Agustin said it best. In Napa Valley, where making 
the best possible Cabernet Sauvignon is what nearly 
everyone talks about (and it’s a worthy goal), he has 
only ever wanted something else. He has wanted to 
witness the flavor of Quintessa—to see what the place 
wanted to reveal. 

The same is true of Bill Harlan, who at age 74 has 
just bought more than 850 acres of rough, secluded 
woodland high in the Mayacamas Mountains of Napa to 
plant vineyards to make a new wine called Promontory. 
Because walking the ridges that bordered the property, 
he could feel that this piece of ground had something 
pent up inside it. Something that could be captured and 
expressed through wine. 

That is great wine’s mystery and miracle. What 
else allows us to taste the earth so intimately? Grape 
varieties, presses, barrels, winemaking techniques—and 
everything else that constitutes contemporary wine 
talk—are rungs way down on the ladder of importance. 
They are means, not ends. 

And so I for one, want to stand in more vineyards and 
just try to listen; I want to taste more wines and hope to 
be swept away by the sense of the place.  
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The vineyard landscape at 
Quintessa in Napa Valley. 

The Voice of a Place

P
H

O
TO

 C
O

U
R

TE
SY

 O
F Q

U
IN

TE
S

SA

InspIre a legendary sales season wIth thIs 360° campaIgn

SHARE THE HEINEKEN  
sparK yoUr holIdays

tImIng: november 1, 2014 – January 4, 2015

CoNTACT youR  
HEINEKEN uSA REpRESENTATIvE
ANd ASK foR THE gIfT of gREATER SAlES

SCAlABlE MASS dISplAy polE ToppER
wITH STANdEE

BREAKTHRougH BRANd MEdIA SuppoRT
	 •	Across TV, digital and PR
	 •	Makes Heineken top of mind all season long

CoMplETE pATH-To-puRCHASE ACTIvATIoN
dRIvES SAlES
	 •	Digital shopper marketing media support
	 •	Holiday	packaging,	POS	and	displays
	 •	  partnership and relevant offers
	 •	Increases traffic, conversion and basket rings

pERSoNAlIzEd CoNSuMER REwARdS 
	 •	Handwritten	holiday	letters,	compliments	 
						of	Heineken

HolIdAy-THEMEd pACKAgINg
AvAIlABlE IN:  

heineken lager 6-, 12-, 18-, 24-packs,  
heineken light 12-packs and  

the heineken draughtKegtm gift pack

Celebrate ResponsiblyTM.  ©2014 F. Korbel & Bros., Guerneville, Sonoma 
County, CA. Producers of fine California méthode champenoise champagnes for 
132 years. KORBEL is a registered trademark used with permission. 

Brewed in Holland. Imported by HEInEKEn USA Inc., new York, nY. 
©2014 HEInEKEn® Lager Beer. HEInEKEn® Light Lager Beer.

TP0914_001-35.indd   32 8/25/14   8:31 PM




